DRIVERS AND OPPORTUNITIES
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Tourism Attractions in North Carolina
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+ Museum of Natural Sciences
+ PNC Arena Kill Devil Hills
,,/oWarremn

‘ Old Salem ‘ ‘ High Point Furniture Market‘

Science Center

‘ N.C. Transportation Museum‘

Gatesville

Qackson 5
Elizabeth City

+ Blue Ridge Pkwy ‘ Grandfather Mountain ‘ () Cherokee

~ National Forest
+ Grove Park Inn

. Linville Caverns Bgone
+ Biltmore Estates

Guilford

Q :’ - 9 Wright Brothers
i ) oGraha g
Loenoir Wllkesb?ro p 3 feefisboro Tarboro Columbia O NMEM
N { - o ° O
Great Smoky ) Pisgah —~ ! A igh Point Chapel Hill @) i
Mountains Association _ Wational Forest -~ O _——""| Salisbury’gy Asheboro P Fort Raleigh Raleigh NHS
- __\Asheville” Marion } @Qy Greenville® Tryon Palace
__ Chimney Rock / ) C
Nantahala Wayneosville (4] O State pork OLincoIn\‘lo “®concord Seagrove 2 Goldsboro WaSh'ngton@ @
Narm%wg':rank“” O Gaston’la.é v Charlotte Pinehurst N @
- Carl Sandburg 0 @ 1'\ N @ @ R
Harrah Casino Hotel Home NHS 2 Fayetteville . New Bern© :\\lﬂt;rrtinrgzrmwseum
North Carolina ) " Elizabethto\\ﬁ}n onvi /
A + Discovery Place North Carolina Zoo O oores Creel Jacksopulie T ° Fort Macon
@ State Capital + The Billy Graham Library o o )
hitevill by ; i
® Major City + The Mint Museum Seagrove Potters iteville o av.vﬂmmgton Nort_h Carolina Aquarium
o Other Git - at Pine Knoll Shores
ertity + NASCAR Hall of Fame Pinehurst Lake, Resort 0
® Major Attraction + Charlotte Motor Speedway Bolivig Battleship North Carolina ‘
@ Airport + Spectrum Center Airborne and Special @
© Train Station + Bank of America Stadium e MEeti - -
© Ferry Port + Carowinds + Fort Fisher State Historic Site
") National Park/Forest + North Carolina Aquarium at Fort Fisher
— Interstate Route
US Route
—— NAANANN
——
NANNY
. r)* L. .. .
GO In 201 7 of N.C. visitors go to the of N.C. visitors go to the of N.C. visitors go to the
Mountain region. Piedmont region. Coastal region.

North Carolina is the 6th
most visited state in terms

$ 65 M ‘ of domestic tourism.

In daily visitor spending, with .
annual visitor spending totaling

nearly 24 billionin 2017, =~ "

arrive by car arrive by plane

—

Soutce: VisitNC - 2017 NC Visitor Profile, NC-Regional Travel Summary, NC ECWGIS

*Note that the regional volume totals do not sum to the statewide volume-total, as some visitors travel to. multiple geographic regions in one visit.




Drivers and Opportunities — Tourism & Travel

Findings and Future Direction

— Investments in North Carolina airports support the state’s economy
and should be a focus to serve future business and personal trips.

— Being able to easily reach North Carolina’s destinations plays an
important role in attracting visitors.

— Choices for travel (reliable public transit, convenient options and
well-connected sidewalks and greenway paths) are important to
both residents and visitors.

— Visitor/Welcome Centers and roadside management efforts, such
as anti-litter campaigns, Adopt-A-Highway and the wildflower
program, improve the North Carolina visitors’ experience.

— Tourism industry coordination with NCDOT, transportation providers
and planning agencies is essential to supporting growth of tourism.

— Technology is quickly changing the way that visitors experience
North Carolina as services like Airbnb and Uber offer convenient
alternatives to hotels and travel.

North Carolina’s Wildflower Program

For information about the NC Moves 2050 Plan:

Transportation Planning Division
(919)-707-0900
ncmoves@ncdot.gov

1554 Mail Service Center
Raleigh, NC 27699-1554

Impact of Tourism by Sector
(in billions)

Lodging
(84.9)

Food Service

($8.2)

Auto
Transportation

($3.3)

14.0%

Retail ($2.3) Recreation ($2.4)

Other Transportation

($2.8)

Annual household tax
savings from tourism
spending

North Carolina residents
directly employed by
tourism

Source: VisitNC 2017 Economic Impact Study




